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9 Nemani Godown,
Badnera Road, Amravati,
Maharshtra - 444701.




THE EXPO

This premier trade show is dedicated to showcasing the latest innovations in
construction materials, equipment, advanced technology solutions, services, and
supplies from India and around the globe. It provides a unique platform for

industry professionals to explore cutting-edge products and services that are
shaping the future of construction.

Our aim is to bring together the key players from the construction sector, fostering
collaboration and driving the growth of the industry in Amravati and its
surrounding regions. The event offers invaluable networking opportunities and a
chance to engage with the best and brightest in the field.

Earth's beauty is our duty




WHY Q

15,000 crores Construction Industry and still
going on.

Amongst one of the

10 Smart Cities in Maharashtra.

Ever Evolving Urbanization and increasing real
estate growth

One of the rapidly Developing Educational and
Industrial Hub after Nagpur in Vidarbh region.
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Traders Exporters Builders Developers Consultant

Earth's survival, our priority
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FOR EXHIBITORS

1 I ) Understanding
'.‘ 'o‘. the market friends.

Diverse .

& vast range of clients, which f‘\} Strengthen
includes architects, engineers, o ‘=' ® brand presence in the
contractors, interior designers, \", construction industry.
& retailers. °

HIGH RETURN ON INVESTMENT

=\ +
,Q. Introduces

your brand or product to new geographical regions

@ * @ and market segments.

Provides (@’"@

you with unique marketing opportunities that will — qq

yield better results compared to a standalone

advertising campaign. (D o
KEY FEATURES
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Workshop Keynote Industry Networking
& Demo  Sessions Trends Update Opportunities

Act Locally, Think Globally



EXHIBITORS PROFILE

Bathroom and kitchen fittings and Interior and exterior lighting

textures : :
Landscaping and allied products

Building services (drainage, water supply,

etc.) Modular Kitchen

Ceramics and stones. Office Automation

Coatings, adhesives and sealants. Paints & wall papers
Construction equipment and tools Pre-engineered buildings (PEB)
Concrete and allied products Security and safety equipment
Decorative items Scaffolding

Doors and windows Swimming pools

Elevators & Escalators Solar photo-voltaic system
Facades Solar hot water system

False ceiling products Thermal insulation

Flooring & cladding Furniture & furnishings
Furniture & furnishings Waste management

Fire detection and life saving equipment Waste management

Glazing products Waterproofing

Heating, ventilation & air conditioning
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Clean Earth, Bright Future
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BREAX AREA FOH
| STALL MEMBERS
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AMPLE PARKING

MAIN GATE

DESIGN & BUILD EXPO
LAYOUT

GET CONNECTED, CET AHEAD..

Your Planet, Your Responsibility




"AVINYA" BUILD & DESIGN EXPO Q
LOCATION [ZONES & STALL NOS SIZE (WTR) | AREA|AREA | PER STALL [STALL
FRONTAGE | DEPTH | SQMT | SQFT |PRICE* (Rs.)|COUNT
HALL 1 PLATINUM ZONE | *
| [sP1-POWERSPONSORS | 6 | 6 | 36 | 387 | 500000~ 1
SP2,SP3- PLATINUM SPONSORS 6 6 36 387  4,30,000- 2
SP4-5 PLATINUM STALL 5 6 30 | 323 3,00,000- 2
SP6- PLATINUM STALL 6 6 36 | 387  3,30,000- |1
SP7-8 PLATINUM STALL CORNER 6 6 36 | 387  4,00,000- |2
SP9- PLATINUM STALL 6 6 3 387 300,000~ (1
DIAMOND ZONE B T " T |
SD1 -DIAMOND 5 4 20 215  2,00,000/-
SD2-DIAMOND 3

|SD14-DIAMOND
'GOLDEN ZONE
SG1-GOLD 3 3 9 | 9 | 1,00,000- |1

SG10-11-12-13-14-15 -GOLD 3 5 15 | 161  1,30,000- 6
HALL2 SILVER ZONE . . |

'SS1SILVER CORNER 3 3 9 96 55000/~ |1 |
SS2 TO SS 8 SILVER 3 3 9 | 96 45000~ 7

SS9 & SS14 SILVER 3 6 18 193 65000~ 2
$510-11-12-13-15 SILVER 3 3 9 | 96 45000~ 5
'BRONZE ZONE |

SB1 BRONZE 2 3 6 65 35000~ 15

SB8 BRONZE 2 3 6 65 38000/~ 1
HALL3 BRONZE ZONE | i

SB10 TO 23 BRONZE 3 2 6 65 25000/~ 14

DISPLY PANELS

HALL 1 ARTIST PANELS 1.5 1 25000/~ 8
HALL 1 ARCHITECT'S PANELS 1.5 1 25000/~ 15
HALL2 ARCHITECT'S PANELS 1.5 1 20000/~ 6

NOTE * GST EXTRA

Men of Quality respect Women's Equality




Contact for
COMPLIMENTARY { .
AVINYA CONNECT PROGRAM -  Premium Sponsorship

All the vendors will get after expo
marketing support, through
which they can connect with

prospective clients.

For the period of 4 months y
GOLDEN
‘18
3

Secure Your
Space Now!!!

For booking payments
and more information. 7385860420 \ 9819817793
Contact us on:

aaV]n a CENTRE
9 BUI & D MART
DESIGN EXPO D i

CMTOWARDS BADNERA OWARDS AMBAVATI }

PODAR INT' KETAN KIA
SCHOOL HYUNDAI  SHOW ROOM
FLIPKART
EBEST PRICE
Organized By
2
Q Corporate Office Address :

) 201,Dhabalia Niwas, Ambapeth, Amravati.
ppna Infra Mart | 517298460804

Construction | Interiors | Landscape
To educate a women is to educate an entire generation




